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Consumer Research: FGI, In-depth Interview, Mystery
shopping, Contextual InquiryUser Experience Research:
Universal TV, MFP, Post PCUser Scenario: DMB, Nexio,
AV Station IlUser Interface Engineering: Multi Functional
Printer (Copier+Printer+Fax+Scanner), DMB Nexio,PVR,
IP TV, DTV Portal, Media Set-top Box, Universal TV
Usability Testing: Phone & Remote Controller, Universal
Remote Controller, Home Network
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Smart Grid Service Scenario Development
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